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Explain it and Rank it!
Below are three introductory paragraphs from student papers. For each paragraph, please identify the claim and stakes (by highlighting them with the comment function). Then, give suggestions on changes you might make to the claim, stakes, organization and clarity of the paragraph. Make sure to give reasons WHY you might make these changes. (If there is nothing you would change, you are free to say so, but always give specific reasons why). Lastly, rank the three paragraphs from most effective (and strong) to least. 
Paragraph #1
Women are frequently pictured in advertisements for a variety of different reasons.  Having women in an advertisement could give the object being sold human qualities, letting people relate to it.  Also, seeing women in an advertisement could give the object more appeal to men, because of her sex appeal.  It could also make the object more attractive to women, because it would show that women use the object.  There are more ways to look at women in advertisements than just assuming they are being portrayed as objects.  Although, the thought of women being used as objects is popular, there is another side to the argument.  These same women being used as “objects,” could also be getting placed on a pedestal.  These women on these billboards are unattainable, and unreachable, making women seem like a superior gender to men.

Paragraph #2
           As a writer for films set in colonial Asia it is important to understand the culture of how Westerners see non-Western cultures and how they are portrayed in modern and colonial times in the media. To accurately represent Easterners it is essential to identify stereotypes to avoid perpetuation of false stigmas and stereotypes of non-Western civilizations. An examination of postcards, advertisements, and the subtle social codes (connotative messages in advertisements) will enlighten you as the writer to produce a piece of literature void of stereotypes and stigmas with an air of social responsibility. 

Paragraph #3
Visual design is a fast paced and demanding job especially when working for a big name national corporation like Macy’s.  At Macy’s, the visual team is responsible for creating effective displays that help to not only attract customers but also show how the product can be used by the customer.  These useful visual designs can only be successful if the designer has a basic knowledge of the profound effect that commercial advertising can have on the consumer.  Select portions of the article entitled Constructions of Illusion: Photography and Commodity Culture by Anandi Ramamurthy, will help the visual team members at Macy’s choose and place better advertisements and displays throughout the store. 
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